WTC Miami / ADA

Aerospace Defense Americas
Sponsorship Opportunities

Tailored sponsor benefits by organisation category

A practical structure for positioning ADA sponsorship around access,
visibility, thought leadership and business development.
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Why Sponsor Aerospace Defense Americas

The sponsorship proposition should be framed as targeted sector access, not generic event branding.

Access to decision-makers

Connect with senior industry, government and ecosystem
stakeholders in a focused aerospace, defence and space environment.

Targeted visibility
Raise profile with a curated audience that is commercially relevant,
rather than broad but low-conversion exposure.

Thought leadership

Use speaking, hosted sessions and roundtables to show sector
leadership and shape relevant discussion themes.

Audience fit

Primes, OEMs, supply chain partners, clusters,
A agencies, advisers and international growth
Business development e .

stakeholders.
Prioritise introductions, B2B meetings and partner conversations that
can convert into pipeline and market-entry activity.

Aerospace Defense Americas gives sponsors visibility with the right audience plus structured EROSPACE
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Tailored messaging: industrial and ecosystem
organisations

Primes / OEMS Best sponsorship angle Benefits to highlight
Speaking profile, curated supplier introductions, visibility with

government and international partners, and a platform to signal
commitment to the sector.

Leadership positioning around supply chain priorities, future
capability and partner discovery.

Best sponsorship angle Benefits to highlight

Clusters / trade

Delegation branding, ecosystem showcase slots, discounted or
priority access for members, and a visible role in cross-border
collaboration.

. Showcase a member ecosystem, elevate a regional
bOdleS proposition and build international partnerships.
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Tailored messaging: market-entry and advisory

organisations

Economic
development
agencies

Professional
services / advisers

ADA Sponsorship Opportunities

Best sponsorship angle

Position a state, region or city as a landing place for
expansion, trade and investment.

Best sponsorship angle

Build profile with scaling companies that need specialist
support for entering or expanding in the market.

Benefits to highlight

Showcase regional capability, meet companies exploring US
growth, and align sponsorship with inward-investment or export
objectives.

Benefits to highlight

Targeted introductions, sponsor spotlight content, reception
branding and sector-specialist positioning with high-value
prospects.
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Sponsor Package Structure

A clean structure for
sponsor conversations

Best for major sector players, Top-tier branding, senior speaking role, hosted networking

Head ll ne Sponsor agencies or strategic partners. touchpoint, curated introductions and maximum visibility.

. Best for clusters, trade bodies, Strong brand placement, panel or roundtable
Stl’ateglc Pa rtner suppliers and advisers. role, delegate passes and priority B2B

participation.

Best for organisationswith aclear ~ Branding linked to a theme, speaking

SeSSion Sponsor topic or capability story. intro or moderator role, and topic-

specific audience visibility.

R tion, coff
Best for relationship-led visibility eception, cotree or

N etwo rki ng sponsor without a technical speaking role. st LS Bl el v,

welcome remarks and strong
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Flexible benefit menu for sponsor outreach

Speaking profile

Panel role, welcome remarks or
sponsored session intro for
visible leadership.

Hosted roundtable

Smaller-format dialogue around
a topic the sponsor wants to
own.

Curated introductions
High-value meetings with
relevant buyers/suppliers,
partners or ecosystem
stakeholders.

Sponsor spotlight

Featured profile in pre-event
communications or post-event
content.

B2B priority

Priority scheduling within a
structured meeting
programme.

Networking branding

Reception, lunch or coffee
touchpoint for relationship-
led exposure.

Aerospace Defense Americas sponsorship is a targeted route to raise profile with
the right audience while opening doors to meaningful conversations, introductions
and market-positioning opportunities.
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